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ABSTRACT

Recently, the appearance design of a street vendor has been placed more emphasis
than before. However, does the appearance design of a street vendor really matter? We
categorized the appearance designs into three types by the method of multidimensional
scaling (MDS). Based on the 152 responses from Yi-Zhong night market in Taichung,
Taiwan, we used a partial least square (PLS) method to test hypotheses. Our results
demonstrate different effects of appearance design upon consumers’ emotions and
evaluations of merchandise. We found that the luxury appearance design shows negative
effect upon consumers’ emotions and evaluations. On the other hand, the service
encounter and the appearance layout can facilitate positive emotions, and consumers’
positive emotions lead to higher purchasing intentions. We also set a future research

agenda and provide many practical implications.

Keywords: Street Vendor, Servicescape, Service Encounter, Appearance Design, Night
Market

BRI REEEREAENAER  AFERERAEEBHEE CEXNEE
— 0 RSB HOE - HFYHEeET (appearance design) W EHFIEEL - EA&LE
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WEBELREERIENRES R - BERFSH RS EHET ANRZE (G
ZHHFEER - B FES 0 2007 5 Kaltcheva & Weitz, 2006 ; Grayson & McNeill,
2009) - 2RI > BN BFEEEIE R > EAE ORI H AN - HARIRES
e 5 H 155 B 1% S Ao Ze bl P [ D SR BR RV IR 1) - RBOH BT By © H2 - BRI msss
RS CE B LR - EEWNEREIEFTmEsET— Rt BN E K EEDEE B ?
HOEEE - RHFREBRGEERER T EE > GHEBRFTHAERBROTE - DX
P sat B 73 80 0 2 3R 55 B0 AL 58 B AR AR O & = ey 7 =0 WEEHE = H H
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fRIZEatia " EREEBICR B gat a5 R ) BUR - gfion KBS V) an S R (TH SR
HIR - B2 ~ T) > HABERSE 38.66% (TEFELE I » 2009) - f£3 % #RE
SEHHE o BTN ~ B R BB IR A - H efin i LB ERE AL/ E
B i B SO ) 182 A AR AR, 40 B (K - @ ondE TR S 81 58 B AR A HUAESRE - AR 72 LA
BB T 2R A L AR R 1) - BRSNS S R IR PR R A R 4B RO - R
aHE > DUROHBE BRI ZE > W DAL B E RAIESE — P EEN S > AT
HEH2SEE -

R SRR
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(Servicescape) > FEERIRIEA S » WHEHRE EIE 2 4 0T BE K B BRI - Q)RS
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SHE RSB IFE LA o A1[E] AR (gestalt concept ) BCEEAS HU ) (holistic approach )
LS HEE GRS BRESHANIRES R > FIOEE - #e - 5&%5 5% -
R~ EmDUNIRBEESERZE KPR (Lin & Mattila, 2010) - #8527 »
RS - DU R B #E B R R R R EZE T -

B2 FRPE Mehrabian and Russell (1974) FRrigday "% (stimulus ) — A g
(organism) —JZJ (response) - S-O-R HYIEAY - RN E F /LR EY) B2+ » &
YO BT R E (Jang & Namkung, 2009) - EJHE# (organism) FRAEIMELHIH
(stimulus) T > FeEAENIEES (emotions) KFEfE (evaluations) 1& > A H{T A IE
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(dominance) - FAZEEIRN > 1R B A8 e S5 175 48 S B BE AR R R0 73 ) B R I 1T Ry 72
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2004) - PEEGREIEEY - BEE > HE0VE1Z2 (Milliman, 1986) -~ ff/E (Areni &
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éﬂ/\&éﬁ%éﬁﬁzﬁﬁﬂiﬁ g EENEE R EEESEE - EHEE SRR
TE IR 50 0 gy DABERG AV ME S el 4S Lk BVE R WP ROR1 AR 88 B DA s El1 52 (Lin
& Mattila, 2010) o Rt - BEFIEM R ERAEAEE > g2 HEE SRR
HYHL[E o ZR1M > PS5 RS a i 2T et BRIV E 22 - W 2R 2 B N st et H I ERET Y R
RH o N5 RS Y 7 A s BOH BT Fy 3B E R s A 822D > Orh, Heinrich, and
Malkewitz (2012) & SEEF 47T 20 {75 B EE M ~ AR - ”Eé@i?ﬁnn??Eﬁ{%Zrm :
B ~ L - ISR ENIMNIERIERER T - (EIERSNOENAE » o EEE
BAFESE M (content) BLEHEM: (complex ) Zg%stEAS » 15 HiA[F]JEAS Fr 2 LAY
P 1 E S R (servicescape personality ) {H Al fz 5% 51 EUVRS S 08 B 5 A 17 48 S g Bl
EmmaENEE R E -

AR FFE NG ERAE A PTE - WA S e B R E R A (FF
FIRE > 2011) o Ry 7B [EISE R B RS o 5T 2 B S R (0 S HY P T 3a T o
DIFETF P o R I S8R - RREZA T B e B IR P T 0 4 SR 5 107 > EIE R 2 B B 1
BB R L EF(E - RS 2R A R ZR - e G EBN T 20V IF 48 R B ah
aFE - NI > AT

{3+ T affan R P T I B s T LS > & BUH B BRI IE G SE -
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A IR 15] 21K 72 A 0 5 A 7 )1 Al 75 1Y B2 B2 45 #22( Gwinner, Bitner, Brown, & Kumar,
2005 ; KeUlor, Lewison, Tomas, Hult, & Hause, 2007 ) - J4& & & I{E 4 EBfE S - Bl
MR s aE &k =~ IR B 8 - JREIAR B3 - 1F R s PEn IR B &8 By A > BEE RS A& ~
JER EAAREE 2 B (8 25~ 255 - B (=555 > 2011 ; Fitzsimmons & Fitzsimmons,
2008 )- kg 75 il - 772 52 BH B 5 1 48 S ME B g L P8 Y[Rl 22 2 — - Doney and Cannon
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fRE S-O-R 50 JHE B A BUR R M B B WY 15 48 S B 8178 fm 575 > Hirschman and
Holbrook (1982) ; Babin and Darden ( 1995) ; Wakefield and Baker (1998 ) : Weiss
(2002) ; Briiggen, Foubert, and Gremler (2011 ) AYEfZCEE® @ BEDIFAYIGR ~ EEE
HITE 4 X IE - ABN IR A B & ZE N m B ik % 2 A EE - ZREEENR %DE'@:H:
& WEBEEERET R - fEE B & ENBIT K E (approach) » N
BEFAELE T LSBT - W HICEBER (Kaltcheva & Weitz, 2006 ) -
BEMFEEE  HEEHENRER HERBCEET HAVEZERZE (Larsen, Diener, &
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A BB EFEIET (FREIE ~ T7K ~ T %55 > 2000 : Baker et al., 2002 : Chebat
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el > BUMBERZHE > BARRER -
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KEFFEHCHE Sherry (1998 ) %2 5 Bk4%& ( transactional-contextual ) HYEIEE » £ Orth
etal. (2012) % NAYEEAGHEIRL (holistic design) BfE)E » BREVEHREAWIFE 7L - BHEE
& S AR AR P ET - DU E AT R AT R - BN ERIMEE & 0 EERE
EREEA— R R T’Eﬁj?_%éﬁT,\nB KHVGEG IRBE R HBUNE YR ENE(A
WLk - 2013) HAE - — R R TTHVHE TR R SRR GG HER R
HEY > A Efﬁﬁifb%i%ﬁmﬁ SRR SRR LAY R R A
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FHIS & B AR PImE BaT EAS 26 - AWt 2F EEE (2002) 5 MREAE (2003) &
BTN RIT IR G S RIS ST AV R B B I S ad 0y v 8 - DL T Re&UAy , - TEE
S0, o~ TErEey, ~ TRy~ TEMERY, -~ TR, -~ TIREIRY - TEE)
By~ TEEMERY, - TPREREUAY S O10 FEERE - MURSET R VR EGE - Ki5E
SoBlE - EEEE b AESNEEEE AR R IR T E AT B4 > ARk D eR
HIENER Ad K/NIE R > 55 30 fir KE2 = SR AR 22 22 AR B TR I B A &5 (8 RS B U I
Fror 8 - F A% T RE7E (Multidimensional Scaling » MDS) - K 30 fiz 52 I HYEE
S8 BYE R ZEE P IVEEMIE > M AEE - HEEJI%E (Krusal Stress) £y
0.087 > & (RSQ) Ky 0.98 » BURZE RIS BN oy SO R R E R L & IE R i (=
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FoL RS E - AT 78R AL E T - (ZEEEEEERT Ry TR TR
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R TBEMERY , - TOREIRY L~ TR RO BOR B EAS R Ky T IR
1o B KRR BN o 0 BLEAt AR B RV EE R Y B AR B T AR L B 0 e
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G MEHREEEZE SRS EE > ERAENE  SRHERME  HERK
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Az o RS A By B R MR TR ELA B 9e A8 S (P mEIM = ~ IR ~ B E
P E MM E ERE ) 17k K FEMA#E & (Song, Droge, Hanvanich, & Calantone, 2005) -
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K TE LD TSRS - IRGE R TREEMEA, T EEEEREE
EAGITER, @ AR " B SESEF8R | o ISR IEZ " e E R
FIRHrE T HLEEE RIS EILE) o BmatE TemEEES - TEE
REEH, ~ TENT ) FH > HERZEAHFERE (MR 0.5) » &SP LAMER - #
BEEAZEREEROE 3 Fir - SMREBSEEZHNZEAHFESE SR 0.7 AER
BEERE (CRE)HEHA 0.9 DL B REREEENER  BfFENE—21% (Nunnally,
1978) - A& HESIZE > AVE &t 0.7 DLE > Bl AR R 88 B LR 0 = A R iR
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