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ABSTRACT

As Taiwan's cultural and creative industries flourish, the masking tapes that
used to be ubiquitous in bookstores, with the rise of cultural and creative industries
and personal brands, and in the direction of diversification. Each printing factory
began to develop different printing materials, processes and provide customized
small printing services. Many creators began to draw their own masking tape and
sell, with the popularity of related commodities, sales channels have become
diversified, different styles, patterns, materials, craftsmanship, etc., have their own
favorite customer groups. After discussing the relevant literature, the questionnaire
design was carried out. Totally 318 questionnaires were sent out, deducting the
questionnaire that had not purchased paper tape, finally 280 were effective, through
dual importance mapping understand the importance of factors influencing
consumers' purchases, Knowing the importance of the impact, there are 5 items of
attractive attribute, 4 items of one-dimensional attribute, 6 items of must-be
attribute, and 5 items of indifferent attribute. Based on the results of the analysis,
suggestions are made and the information is given to the creator to use as a

reference when producing masking tape.
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