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ABSTRACT

Due to the trend of declining birthrate, the universities in Taiwan are facing the
challenge of enrollment. The development of the internet and the prevalence of online social
media have changed people’s consumption behavior, which also challenges the university’s
traditional enrollment strategy. This study used two departments of a medical university in
Taiwan as a research object, and used Google Analytics to collect behavior information of
these two departments’ webpages. The data collection period was from 2019/2/25-
2019/05/16 and 2018/3/23-2018/5/16. The content of the webpage seen by the visitors to
these two departments focuses on curriculum design, subject credits, teacher introduction,
relevant licenses and latest news. The students in these two departments were mostly female,
and the number of visitors who the websites were also mostly female. Visitors were mainly
18-24 years old and 25-34 years old. The majority visitors were lived in Zhongli, Changhua,
Hsinchu and Taoyuan. The visitors were mostly interested in the education and tourism
websites. We recommend that to make the curriculum more interesting and useful for the

students. That should be a re-design of the department future webpages.

Keywords: Institutional Research, Internet Marketing, Enrollment Strategy
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https://search.proquest.com/abiglobal/indexinglinkhandler/sng/au/Parker,+Richard+D/$N?accountid=14229
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