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ABSTRACT

This study uses the behavioral model of users as the starting point. It uses “The
Decomposed Theory of Planned Behavior” as a foundation for the research structure.
Furthermore, it uses the successful experience of the Intranet Information System of a
University to investigate the influence factors for the users to adapt the new information
system. The research results found that the Behavioral Intention and the Usage Behavior
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have a positive relationship. The Behavioral Attitude, Subjective Norm, and Perceived
Behavioral Control have a positive relationship with the Behavioral Intention. Out of
these, Behavioral Attitude has the most influence. In additions, the Perceived
Usefulness has a positive relationship with the Behavioral Attitude and Compatibility
has a negative relationship with the Behavioral Attitude. The Superior’s Influence has
a negative relationship with the Subjective Norm and Peer Influence has a positive
relationship with the Subjective Norm. The Self-Efficacy and Facilitating Conditions
have a positive relationship with the Perceived Behavioral Control.

Key word: Theory of Planned Behavior, Decomposed Theory of Planned Behavior,
Structural Equation Modeling
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