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ABSTRACT

The survey of commercial channel showed that internet bookstore is one of the
favorite commercial services for internet consumers. Most of local research subjects
related to internet bookstore were consumer purchase intention and satisfaction.
Nevertheless, to study how marketing strategy getting consumer recognition should be
urgent demand issue for managers. The purpose of this research is to study the correlation
between internet bookstore marketing strategy and consumer loyalty, and the influence of
consumer demographic variables on marketing strategy. This research selected two
hundred and fifty-five samples from Taipei area to process consumer questionnaire. The
content focused on marketing strategy factors in terms of product, price, communication
and promotion and loyalty factors including behavior loyalty and attitude loyalty. Factor
analysis, independent-sample t test, one-way ANOVA and Pearson correlation test were
applied to test correlation and difference.

The findings of this research are as follows: the first, with regard to marketing
strategy, communication factor and price factor were positive correlated to behavioral
loyalty and attitudinal loyalty. Product factor only had positive correlation to attitude
loyalty, promotion factor was only positive correlated to behavior loyalty, as well. The
second, as for demographic variables, female consumers were more influenced by product
factor and promotion factor than were male consumers and the differences had
significance. Thirty-one to forty years old consumers and twenty-one to thirty years old
consumers were more influenced by product factor than were the other age consumers and
the differences had significance.

Keywords: Internet Bookstore, Consumer, Marketing Strategy, Loyalty, Correlation
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