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ABSTRACT

Owing to the speedy expanding of WWW, people get on-line growing rapidly
and the competition among cyber-business is intense. These foreign countries,
including Japan, America and so on, have successively tried to carry out the policy
of the e-government on line services in order to advance the national
competitiveness. For the trend, our government had taken action about the
e-government on line services. To deliver superior service quality, managers of
companies with web presences must first understand how customers perceive and
evaluate online customer service. The purpose of this paper is to examine the
acceptance degree of the e-government on line services based on Technology
Acceptance Model. Besides, the intent of our study was to find the factor that
affects TAM by adding an interactivity concept in the WWW context. We hoped to
explain user acceptance of the egovernment on line services. In this study, we
evidence an individual’ s attitude toward the use of the e-government on line
services is significantly affected by the individual’ s perception about ease of use,
and usefulness. And behavioral intentions to use the e-government on line services
is highly related to the attitude, and perceived usefulness. At the same time, we
also find interactivity is the most important motivation factor. In other words, the
result implies that the individual’ s acceptance of the WWW is significantly related
to interactivity.

Keywords: the E-government on line services, Portal Site, User Satisfaction,
Technology Acceptance Model
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